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Baseline study into the current
state of the cultural and
creative industries of Sri Lanka

This report considers
industries with a strong
‘creative’ element in their
work

Current situation of CCls and
their major challenges
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The United Kingdom (UK) is a forerunner in attempts to
define the creative industries, with the term originating in
the mid-to-late 1990s.

UK model has been used by many other countries as the
basis for developing their own definitions.

Many countries in Asia have also used the UK definition
by adjusting it to fit local contexts and needs

Singapore has adopted the UK’s definition of creative
industries, and groups them under three broad headings:
arts and culture, design, and media,

Sri Lankan creative industry subsectors considered for
this study is based on a review of the different country
definitions and classifications
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Labour Force

Survey (2017)

A steering A survey conducted
committee of with 492 creatives
twelve people across seven

40 key informant

interviews using a A oews EeLE

discussions totalling

semi-structured 75 participants,

: qguestionnaire guide
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Setting up a

steering
Brainstorming commitee
session with
sector
specialists
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Consultations
with British
experts

Validation
workshop
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m15-24

Most of CCl employees
are between ages 24
to 55

IT—51 % below 35
years

IT—82 %, Advertising
— 74% Fashion- 77 %
are between 25-45
years

Film- 67 % are below
45 years

24% of craft workers
and 20% architects are
above the age of 55



100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

m Degree & above

m A/Ls passed

B O/Ls passed

H Below O/Ls

B Primary complete
M Primary incomplete

Total IT, software Advertising, Publishing & Architecture Product, Crafts Music, Film, TV,
creative & computer marketing & literature graphic & performing video, radio
employees  services branding fashion and visual &
design arts photography

INSTITUTE OF POLICY STUDIES OF SRI LANKA



100% -~ .
*  Monthly avg. wage is
90% .
Rs 29,418 (national
80% .
avg. is Rs 33,894)
70%
0000 * All sectors except
) o>
60% craft and product,
50% #150000-200000 graphic and fashion
40% B 100000-150000 dESign earn above Rs
30% 40,000 on average
= 50000-100000
20%
m 10000-50000
10%
m <10000
0% n I 1




* 84 % have only local
buyers

* Nearly 5% (5.3 %)
provide for both local
and foreign buyers

* 0.6 % have only foreign
buyers
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Exports : Only 4.6% are
exporting

m Australia = USA m Canada ®India
m Other m England = Maldives m China

m Japan m Dubai m German m Other



Creative goods exports : USD Creative services exports USD 627.9
217.5 Mn in 2014 and it’s a Mn in 2014 and it is a growth of
growth of 26.45 % from 2005 to 57 % from 2010 to 2014
UNCTAD, (2018), “Creative Economy Report 2018, Paris: UNDP
2014 uncrap, (2018), “Creative Economy Report 2018,
Paris: UNDP
COUNTRY PROFILE- Sri Lanka CREATWE_ SERVICES
Creative Industries Trade Performance, 2005-2014 Value in Milion US5 e LANM
_ Value in millions of § 2000 2011 2012 2013 2014
Silka (2005 (2006 | 007 |08 |09 |0 \0M (2002 |20 |20 EXPORTS %50 3550 5640 6044 | 6279
Exports 15907 | 169,08 [ 15937 | 17,25 | 14321 | 16862 | 19316 | 1976 | 21588 | 20751 Charges for the use of intellectual property n.i.e
Other business Services
Imports 20,76 | 33870 | 34922 421,07 | 36483 | 3805 | 52248 | 50223 | 45308 |32 e o e
Balance of 162,79 | -169,62 | -18985 | -243 82 | -22162 | -242.33 | -329,32 [ -310,47 | -237,20 | -305 81 Telecommunications, computer, and information 265,0 3550 5640 6044 6279
Trade Services
Computer services 2650 3550 5640 6044 6279
IMPORTS 1333 2809 3003
Other business Services
Telecommunications, computer, and information 1353 2809 3003
services
Computer services 1393 2809 3003
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Export value —
1.06% contribution
in 2014
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Only 4.6 % export
their products

1.06% is an
underestimate that

does not account
for the domestic
circulation.




450

400

350

300

250

200

150

100

50

40

Yes

INSTITUTE OF POLICY STUDIES OF SRI LANKA

No

B Trademarks
W Copyrights
W Patents

B Other



m |T, software & computer services m Advertising, marketing & branding

m Publishing & literature m Architecture
B Product, graphic & fashion design ~ m Crafts

®m Music, performing and visual arts m Film, TV, video, radio & photography
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Support for performing Availability of public
spaces for performing
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Public

awareness/appreciation of networks/collaboration

your product/subsector
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* A significant contribution to GDP

* |t generates a higher percentage of employment (3%
of creative workers)

* Female labour force participation is high (36% of
them)

|t attracts young population - (54% of employees are
oelow 45 years)

* It provides workers with a decent salary a higher
percentage of them are earning more than SLR
40,000.00 per month

@ It shows a steady growth in creative exports in goods
INSTITUTE OF POLICY STU.DIES OF SRl LANKA
and services both



* Lack of social recognition - Lack of awareness about
the creative sector among the general public

e Lack of coordination amongst government institutes
and also with the government and industry

 Lack of resources and infrastructure facilities

* Lack of proper education or training mechanism for
each creative sector beginning from the school level

* Lack of proper standards and guidelines
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* Increase awareness of the sector and also provide due recognition to
people who are engaged in the creative industry

* Improve data on cultural and creative industries

* Create a proper and strong link between government and the industry -
implement a separate institute / a body to mentor and monitor the
industry

* Develop a strong professional association for cultural and creative
industries

 Improve and expand existing infrastructure facilities -promote and expand
the industry outside the main cities

e Strengthen knowledge about and access to intellectual property rights

* \Value creative education strengthening the teaching of creative skills
across the curriculum.

 Connect rural creative people with the main institutes and support to
improve their creative business (advertising festivals, award ceremonies,
é inviting local schools to participate festivals, competitions etc)

INSTITUTE @F POLICY STURIES OF @RI LANKA . . . .
Introduce gunae Ines or a proper mechanism to maintain the quality or the

standards of creative activities
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